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Spending lifts in third week of slow December as retailers look forward to pre-Christmas Day surge

AUCKLAND, 22 December 2025 – Consumer spending through Cuscal Paymark NZ’s payment network picked up in the third week of December, but spending overall continues to remain below year-ago levels so far this pre-Christmas shopping season. 

Consumer spending processed through all Core Retail merchants in Cuscal Paymark NZ’s payments network during the first 21 days of December reached $3.223B, which is down -1.3% on the first 21 days of December 2024 (following adjustments for merchants coming and going from the network.)
Cuscal Paymark NZ’s Chief Sales Officer, Bruce Proffit, says while payments jumped sharply last week on the week before, as usually happens this time of year, the year-on-year spending remains below that of last year both for the week and month to date. 
“As anticipated, we continued to see the spending at Food and Liquor shops increase in the third week of December, and the busiest days are yet to come for that retail sector,” he says. 
“The Hospitality sector meanwhile was very busy on Saturday (20 December) and likely reached its Christmas season peak that day. However, this peak day was 3.8% below the 2024 peak and even below levels recorded on one day in February 2025, which suggests spending on pre-Christmas parties was more modest this year,” says Proffit. 
“Likewise, in the wider Core Retail sector, spending stepped up another level from the immediately prior weeks but spending remains below year-ago levels so far this month for stores selling electronics, gifts, clothes, furniture, appliances, sports equipment, and books. 
“The exceptions, with spending up on last year, include toy stores, chemists, jewellers, and home decorating retailers.”
Proffit also says the gap between spending this year and last year will likely close to some extent in the next three days, as spending did in 2014 when Christmas Day was last on a Thursday.
	[image: ]

	[image: ]

	[image: ]


Figure 1: All Cards NZ underlying* average spending per day through Cuscal Paymark pre-Christmas for subsets of NZ core retail merchants (*Underlying excludes large clients moving to or from Cuscal Paymark). 
Combining the three merchant groups, annual growth of Core Retail spending through Cuscal Paymark NZ’s payments network in the first 21 days of December was highest in Whanganui (+2.7%) and Otago (+1.9%), while spending declines were largest in percentage terms in Wellington (-4.8%) and Bay of Plenty (-3.4%). 
	CUSCAL PAYMARK All Cards spending for CORE RETAIL merchants for 1-21st December 2025

	 
	Value
	Underlying*

	Region
	transactions $millions
	Annual % change on 2024

	Auckland/Northland
	1,207.8
	-1.4%

	Waikato
	274.9
	0.4%

	BOP
	220.0
	-3.4%

	Gisborne
	30.5
	-0.4%

	Taranaki
	74.6
	-0.6%

	Hawke's Bay
	115.6
	0.3%

	Whanganui
	44.9
	2.7%

	Palmerston North
	98.2
	-0.7%

	Wairarapa
	36.1
	-2.4%

	Wellington
	267.4
	-4.8%

	Nelson
	68.8
	0.3%

	Marlborough
	42.8
	-3.1%

	West Coast
	24.3
	1.7%

	Canterbury
	388.4
	-1.6%

	South Canterbury
	51.2
	-1.8%

	Otago
	197.0
	1.9%

	Southland
	78.7
	-1.0%

	New Zealand
	3,223.8
	-1.3%



Figure 2: All Cards NZ underlying* spending through Cuscal Paymark in 1-21st December 2025 for core retail merchants (* Underlying excludes large clients moving to or from Cuscal Paymark)
- ENDS -
Note to editors:
These figures reflect general market trends and should not be taken as a proxy for Cuscal Paymark‘s market share or company earnings. The figures primarily reflect transactions undertaken within stores but also include some ecommerce transactions. The figures exclude transactions through Cuscal Paymark undertaken by merchants outside the Core Retail sector (as defined by Statistics NZ).
For more information, contact: 
Press Contacts
Brendan Boughen
T +64278396044 
E brendan.boughen@paymark.co.nz
Follow us
   [image: ]       



About CUSCAL PAYMARK
Cuscal Paymark has long been a leader in local payments, since we launched EFTPOS in 1989. We’ve been an important part of New Zealand’s growth as an economy, providing a trusted service for almost every Kiwi consumer. Today we sit at the heart of Aotearoa’s payments infrastructure with products being built using open banking technology and providing retailers with easy access to data about their own customers' habits. Our platform lets tech start-ups and banking giants come together to provide better service to businesses and consumers. As New Zealand’s leading payments innovator, we specialise in payment solutions, that help businesses grow – in-store, online and via mobile.  We provide digital payments solutions for New Zealand businesses who need safe and secure payments, in turn giving Kiwi shoppers seamless payment options.
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Average daily pre-Xmas spending through Worldline* amongst NZ

FOOD AND LIQUOR STORES merchants in 2024 and 2025
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