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Kiwis spent more on food and less on other goods in December, while Boxing Day sales were quieter

AUCKLAND, 12 January 2026 – Consumer spending through the Cuscal Paymark payments network was up amongst Food and Liquor merchants in December 2025, but generally below year-ago levels amongst other core retailers who also saw quieter Boxing Day sales than last year.

Consumer spending processed through all Core Retail merchants in Cuscal Paymark NZ’s payments network during December 2025 reached $4.702B, which is down -0.2% on December 2024 (following adjustments for merchants coming and going from the network.)
Cuscal Paymark NZ’s Chief Sales Officer, Bruce Proffit, says the figures show both a tough retailing environment in total over the last and busy month of the year and revealed some notable shifts in shopping behaviour by Kiwi consumers. 
“There was more spending at Food and Liquor stores in Cuscal Paymark’s network across December, which is consistent with generally higher food prices and people prioritising the essentials in their budgets,” he says. 
Proffit says spending at Food and Liquor merchants was up +4.0% in December, which is similar to the 4.4% latest reported food price inflation rate November-to-November, while spending amongst the remaining Core Retail merchants was down -4.4% in December.
"Within the full month of December, the busiest days for Food and Liquor stores were in the days leading up to Christmas Day, while the busiest days for Hospitality merchants were in the Saturdays of December. The busiest days for the remaining merchants were mixed.”
Proffit says there also appears to be more online spending through Core Retailers in Cuscal Paymark’s payments network. 
“The online spending processed through Cuscal Paymark was up +18.9% in December. This pattern is likely to be repeated amongst other online payments systems, judging by earlier reports and international patterns.”
Annual growth of Core Retail spending through Cuscal Paymark NZ’s payments network in December 2025 was highest in Whanganui (+4.2%) and Otago (+2.3%), while spending declines were largest in percentage terms in Wellington (-3.7%) and Bay of Plenty (-2.6%). 
	CUSCAL PAYMARK All Cards underlying* spending for CORE RETAIL merchants for December 2025

	 
	Value
	Underlying value*

	Region
	transactions $millions
	Annual % change on 2024

	Auckland/Northland
	1,736
	-0.7%

	Waikato
	408
	1.4%

	BOP
	333
	-2.6%

	Gisborne
	46
	0.8%

	Taranaki
	110
	0.4%

	Hawke's Bay
	169
	2.0%

	Whanganui
	63
	4.2%

	Palmerston North
	139
	1.0%

	Wairarapa
	53
	-1.0%

	Wellington
	373
	-3.7%

	Nelson
	106
	1.5%

	Marlborough
	66
	-1.0%

	West Coast
	39
	1.9%

	Canterbury
	564
	0.2%

	South Canterbury
	76
	0.7%

	Otago
	300
	2.3%

	Southland
	117
	0.7%

	New Zealand
	4,702
	-0.2%



Figure 1: All Cards NZ underlying* spending through Cuscal Paymark in December 2025 for core retail merchants (* Underlying excludes large clients moving to or from Cuscal Paymark)
Meanwhile, spending on Boxing Day across all non-food stores through Cuscal Paymark NZ’s payments network reached $51.2m, which was down -12.4% on Boxing Day 2024.
“Boxing Day was generally a busier day for Clothing merchants, but for most other non-food stores in our network, their busiest days were still in the two days prior to Christmas Day,” notes Proffit. 
“What’s clear though is that Boxing Day 2025 was not as high a spending day for Kiwi consumers as Black Friday 2025, with sales on that day - 28th November - reaching $55.6m.”
	CUSCAL PAYMARK All Cards spending for CORE RETAIL less HOSPITALITY/FOOD merchants for Boxing Day 2025

	 
	Value
	Underlying*

	Region
	transactions $millions
	Annual % change on 2024

	Auckland/Northland
	22.6
	-11.6%

	Waikato
	4.1
	-13.8%

	BOP
	3.4
	-14.2%

	Gisborne
	0.4
	8.5%

	Taranaki
	0.8
	-15.1%

	Hawke's Bay
	1.1
	-14.6%

	Whanganui
	0.4
	-2.2%

	Palmerston North
	1.4
	-12.9%

	Wairarapa
	0.2
	-4.7%

	Wellington
	3.8
	-28.7%

	Nelson
	0.9
	1.9%

	Marlborough
	0.6
	1.7%

	West Coast
	0.1
	-29.4%

	Canterbury
	7.3
	-9.8%

	South Canterbury
	0.4
	-7.2%

	Otago
	3.1
	-2.3%

	Southland
	0.7
	-4.4%

	New Zealand
	51.2
	-12.4%


Figure 2: All Cards NZ underlying* spending through Cuscal Paymark in December 2025 for core retail merchants excluding food/liquor and hospitality (* Underlying excludes large clients moving to or from Cuscal Paymark)
A look at the full 12 months of 2025 shows that consumer spending processed through all Core Retail merchants in Cuscal Paymark NZ’s payments network during last year reached $45.1B, which is up 0.6% on 2024, following adjustments for merchants coming and going from the network. This increase was mostly due to a higher average transaction value, up +0.8% in 2025 to $42.64.
“The annual figures point to a tough retail sector last year, with extra spending appearing to be largely the result of higher prices” says Proffit. 
	CUSCAL PAYMARK All Cards spending for CORE RETAIL merchants for 2025

	 
	
	Underlying*

	Measure
	NZ Total
	Annual % change on 2024

	Value of spending ($millions)
	$45,106
	+0.6%

	Average transaction value ($)
	$42.64
	+0.8%


Figure 3: All Cards NZ underlying* spending through Cuscal Paymark in 2025 for core retail merchants (* Underlying excludes large clients moving to or from Cuscal Paymark)
- ENDS -
Note to editors:
These figures reflect general market trends and should not be taken as a proxy for Cuscal Paymark‘s market share or company earnings. The figures primarily reflect transactions undertaken within stores but also include some ecommerce transactions. The figures exclude transactions through Cuscal Paymark undertaken by merchants outside the Core Retail sector (as defined by Statistics NZ).
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About CUSCAL PAYMARK
Cuscal Paymark has long been a leader in local payments, since we launched EFTPOS in 1989. We’ve been an important part of New Zealand’s growth as an economy, providing a trusted service for almost every Kiwi consumer. Today we sit at the heart of Aotearoa’s payments infrastructure with products being built using open banking technology and providing retailers with easy access to data about their own customers' habits. Our platform lets tech start-ups and banking giants come together to provide better service to businesses and consumers. As New Zealand’s leading payments innovator, we specialise in payment solutions, that help businesses grow – in-store, online and via mobile.  We provide digital payments solutions for New Zealand businesses who need safe and secure payments, in turn giving Kiwi shoppers seamless payment options.
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